Purpose: The purpose of this paper is to analyze the probability of Islamic credit card usage intention among Islamic banks' customers. Financial cost, knowledge of Islamic credit card, attitude, financial recommendation and demographic items were examined in order to determine whether these factors are influencing the Islamic credit card usage intention or not. Design/methodology/approach: Drawing upon the theory of reasoned action (TRA), this study proposes a conceptual model to examine the factors
determining the Islamic credit card usage intention. The research model is evaluated using survey data from 354 respondents with the help of a questionnaire. Findings: The results reveal that "financial recommendation", "knowledge on Islamic credit card", "age (young)", "marital status", "religion" and "education level" are significantly affecting the Islamic credit card usage intention. The research also concludes that "attitude on 
